


CAMS WITH INTERACTIVE CONTROLS NOAA BUOY AND TIDE CHART DATA
CURRENT WIND SPEED & DIRECTIONUPDATES BY STAFF METEOROLOGIST |

What is Saltwater-Recon.com?
We are a local, complimentary, informational service that hosts live, interactive 
webcams throughout the Gulf Coast giving anglers, boaters, and other saltwater 
enthusiasts real-time conditions of local waterways. Expert boating, fishing, and 
weather content, gives visitors a unique combination of information needed to plan a 
safe and successful day on the water. 

http://saltwater-recon.com
http://saltwater-recon.com


ADVERTISING MEDIA
COMPARISON CHART

Brand Exposure
Low Ad Placement Cost
Long Shelf Life - Easily Updated
Web and Mobile Friendly
Extensive Time to View Ad
Automatic Tie-In with
SWR Partnerships
Integration with Facebook
and other Social Media
Ability to Measure Viewer 
Exposure and Interaction

Your ad seen with live dolphins,
fishing boats, fireworks, sunsets,
and other beautiful scenery 

ADVERTISING MEDIA
COMPARISON CHART

Newspaper/
Magazine
Print Ad Rack Card

Outdoor
Advertising/

Billboard
TV 

Advertising
Standard Web 

Banner Ad

Why Advertise?
Why do I need to advertise                        
with so many free options?

Advertising is the only medium you can 
control completely. When you create an ad, 
you also curate a response. 

Advertising creates awareness for your content, 
and you control the conversation.

Expose your business, products, services or 
ideas to thousands of new and current customers.

• emails
• cold calls
• Facebook
• Twitter
• referrals
   
Advertising allows you to target ideal customers 
only, when placed in the proper location.

Advertising gives you credibility and legitimacy. 
The perception that your company can afford to 
advertise sends a strong message about your 
company’s success.

With a proper vehicle for your ad, marketing to the right 
target audience is money well spent. 
• Does Saltwater-Recon.com hit your Market/Target Audience?
• Is this be the best way to reach them?
• Will they respond the way you want them to?

Saltwater-Recon.com
Check List

http://saltwater-recon.com
http://saltwater-recon.com


Build and maintain a reputation for your company that 
distinguishes it in the marketplace with Saltwater-Recon.com

In House Advertising
We can customize an advertisement to suit your needs.

• Branding (build a following by creating brand recognition)
• Informing (letting customers see/understand what you do)
• Direct Response (create a call to action: buy, sell, click, etc.)

http://saltwater-recon.com
http://saltwater-recon.com


LEADERBOARD

ROTATING BANNER

LARGE 
COLUMN

SMALL 
COLUMN

5-30 SECOND VIDEO 
(plays before live feed)

SPONSOR BUTTON

FOOTER BANNER



advertising rates

10-30 SECOND VIDEO
LEARDERBOARD
LARGE COLUMN
SMALL COLUMN

ROTATING BANNER
SPONSOR BUTTON

FOOTER BANNER

1
CAM
PAGE

HOME
PAGE

ALL
CAM

PAGES

3
CAM

PAGES

N/A
$300
$250
$200
$75
$60
$150

$500
$300
$250
$200
$75
N/A
$150

$1,000*
$600*
$400
$300
$100
N/A
$250

N/A
N/A

$500
$400
$200
N/A
N/A

ARTWORK
• File Formats: PNG or GIF
• No Bleed Required
• MP4 for Videos

BANNER SIZE (pixels)
10-30 SECOND VIDEO -Standard
LEARDERBOARD -800x120
LARGE COLUMN -300x600
SMALL COLUMN -300x300
ROTATING BANNER -468x60
SPONSOR BUTTON -200x100
FOOTER BANNER -468-60

* Availability May Vary

Please Call/Email About Our Affordable Pricing Options.

Don’t forget to ask about 
ongoing special offers.

info@saltwater-recon.com | 409-571-4797  



our gift to you
Even if You Don't Advertise with Us



 Advertising Terms and Conditions 
Definitions and Acceptance of the Terms and Conditions 
1. Saltwater-Recon.com, LLC ("SWR") accepts publication of advertisements on the terms and conditions set out below ("Terms").  
2. These Terms apply to online advertisements on www.Saltwater-Recon.com (the “Website"). 
3. By placing an order, the Advertiser (which is the person placing the order for the Advertisement whether they are the advertiser of the product or 
service referred to in the Advertisement or the advertising agency or media buyer for such advertiser) accepts and agrees to be bound by these Terms 
in full. 

Content and Delivery of Advertisements 
4. Materials for an Advertisement must be provided no later than the deadline specified in the appropriate insertion order and in accordance with the 
Website technical specification as specified in the insertion order. 
5. SWR may, without any responsibility to the Advertiser, reject, cancel or require any Advertisement to be amended that it considers unsuitable or 
contrary to these Terms and remove, not print, suspend or change the position of any such Advertisement. SWR may refuse to publish any 
Advertisement for any Advertiser who has not paid any sums due for any advertising on the Website. The Advertiser will remain responsible for all 
outstanding charges. 
6. The publication of an Advertisement by SWR does not mean that SWR accepts the Advertisement has been provided in accordance with these 
Terms or that SWR has waived its rights under these Terms. 
7. The Advertiser guarantees to SWR that: 

(i) any information supplied in connection with the Advertisement is accurate, complete, true and not misleading; 
(ii) it has obtained the consent of any living person whose name or image (in whole or in part) is contained in any Advertisement; 
(iii) the Advertisements are legal, decent, honest and truthful, are not contrary to the provisions of any applicable law, regulation or code, are not 
libelous or obscene and do not infringe the rights of any person (including any person's intellectual property rights); 
(iv) the Advertisement will not be prejudicial to the image or reputation of SWR or the Website, and will not contain anything with SWR in good 
faith considers to be offensive or otherwise inappropriate; 
(v) all Advertisements submitted for publication online will be free of any viruses, adware, malware, bit torrents, and no Advertisement will cause 
an adverse effect on the operation of the Website(s). 

8. Where the Advertiser is an advertising agency or media buyer, the Advertiser guarantees that it is authorized by the advertiser of a product or service 
to place the Advertisement with SWR and the Advertiser will compensate SWR for any claim made by such advertiser against SWR. 

Payment 
9. All Advertisements are accepted on the basis that they will be paid for at the applicable rates set out in the applicable insertion order on the date of 
publication. SWR may change its rates at any time. Any changes to the rates will take effect immediately. However, any changes to the applicable rates 
will not apply to any orders made prior to the date of such change. 
10. SWR will provide services only on a pre-payment basis, with receipt of cleared funds prior to the booking being confirmed. Payment by check must 
be made at least three working days prior to the start date. 

Online Advertisements 
11. The Advertiser acknowledges and agrees that discrepancies of up to 10% regarding the number of impressions served are common due to a 
variety of technical reasons. In the event of any disagreement regarding the number of impressions served, the Advertiser agrees that the figures 
provided by SWR's applicable third party provider will be final and binding. 
12. SWR cannot guarantee the number of impressions. In the event the number of impressions served during the campaign period is more than 10% 
less than the number of impressions booked by the Advertiser, SWR shall, as the Advertiser's sole remedy and provided the Advertiser has notified 
SWR of such under-delivery, continue to serve the Advertisements after the end of the campaign period until the number of booked impressions is 
reached. SWR will not be liable for any over-delivery of impressions (including without limitation in relation to any ad-serving costs) where such over-
delivery is 10% or less. Where any such over-delivery exceeds 10%, SWR will not be liable unless such over-delivery arises due to SWR's act or 
omissions. 
13. The Advertiser guarantees to SWR that any landing page and/or destination site linked to from the Advertisements ("Advertiser's Site") will (i) be 
legal, decent, honest and truthful, (ii) not be contrary to the provisions of any applicable law, regulation or code, (iii) not be libelous or obscene, (iv) not 
infringe the rights of any person (including any person's intellectual property rights); (v) not be prejudicial to the image or reputation of SWR or the 
Website; (vi) be free from viruses, adware, malware, and/or bit torrents, (vii) not cause an adverse effect on the operation of the Website(s), and (viii) 
have a conspicuous privacy policy which complies with all applicable data protection and privacy laws, regulations and codes of practice. 
14. To the extent SWR sets cookies on the devices of users of the Advertiser's Site(s) or uses any other data collecting technology (such as tags, 
javascript, or other code, including the tags of third party service providers) for the purpose of tracking impressions and related data ("Advertiser Data"), 
SWR shall notify the Advertiser and the Advertiser shall ensure that the Advertiser's Site complies with all applicable data protection and/or privacy 
laws, regulations and codes of practice. 
15. SWR and its service providers will only use any Advertiser Data solely in relation to the Advertiser's particular advertising campaign. All such 
Advertiser Data collected by SWR will be treated as the confidential information of the Advertiser and will not be disclosed by SWR to any third party 
(other than SWR's service providers for the purpose of SWR complying with its obligations under these Terms) without the consent of the Advertiser. In 
no event will any Advertiser Data be combined with information collected from other sources, except where the Advertiser has agreed otherwise.  
16. In the event advertising copy is received after midday on the day before an Advertisement is due to be published, the number of impressions 
booked will be reduced on a pro rata basis for every 24 hours that the copy for the Advertisement is supplied after this deadline. For example, if copy is 
provided 2 days late for a campaign that is due to serve 100,000 banners in a 10-day period, the number of impressions will be reduced by 20,000. 
There will be no reduction in the fee payable. 
17. Where an Advertiser wishes to drop cookies on users' computers or use pixels, web beacons or other data collecting technology (the "Data 
Collecting Technology") for the purpose of displaying or providing advertising on the Website and tracking impressions and related data, it shall notify 
SWR in advance of booking an Advertisement and provide all information requested by SWR regarding such Data Collecting Technology.  
18. If SWR authorizes the Advertiser to use Data Collecting Technology, SWR will provide written authorization within the Insertion Order and 
Advertiser agrees to use such Data Collecting Technology and all data collected from it solely in the manner disclosed to SWR. 
19. All data collected by Advertiser through such Data Collecting Technology will be confidential information owned by SWR and will not be disclosed 
by the Advertiser to any third party without the consent of SWR in advance. In no event shall such Data Collecting Technology or the data collected 
from it be used by Advertiser for the purpose of tracking or targeting users when they leave the Website or be combined with information collected from 
other sources, except where SWR has given agreement in writing. Advertiser shall ensure it complies with the SWR privacy policy or policies with 
respect to such Data Collecting Technology and all applicable laws and regulations and that all such data will be deleted from its servers upon the end 
of the relationship between SWR and the Advertiser. 



 

Liability of SWR 
20. SWR accepts no responsibility for any interruption or delay the Advertiser experiences in delivering any Advertisement copy to SWR or any loss or 
damage to any Advertisement copy or any other materials. The Advertiser guarantees that it has retained sufficient quality and quantity of all materials 
supplied to SWR. 
21. SWR shall use its reasonable endeavors to reproduce Advertisements as provided by the Advertiser but cannot guarantee that the Advertisement 
will be of the same quality. 
22. SWR will not be responsible for any additions to, changes in, deletions from, delays in publication or withdrawal of any Advertisements required by 
any authority having responsibility for the regulation of online or press advertising. 
23. SWR cannot guarantee the time, dates and/or position of Advertisements and all such decisions will be at the sole discretion of SWR. However, 
SWR will use reasonable efforts to comply with the wishes of the Advertiser. 
24. If a booked Advertisement is not published at all solely due to a mistake on SWR's part, SWR will try to offer an alternative publication date(s). If the 
alternative date(s) is not accepted, the original booking will be cancelled and the Advertiser shall be entitled to a full refund if the Advertiser has paid in 
advance for the Advertisement. This shall be the Advertiser's sole remedy for failure to publish the advertisement. 
25. If the Advertisement as reproduced by SWR contains a substantial error solely due to a mistake on SWR's part, SWR shall, on request, re-publish 
the Advertisement at no additional cost to the Advertiser. SWR shall not be responsible for repetition of errors and it is the Advertiser's responsibility to 
inform SWR of any errors and provide any necessary assistance to SWR to prevent a repeat of the error. 
26. SWR shall not be responsible, under any circumstances, for any loss of profit, loss of opportunity, loss of goodwill, loss of anticipated saving, loss of 
revenue and/or any other loss which happens as a side effect of the main loss suffered by the Advertiser or any loss which could not be contemplated 
by SWR and the Advertiser, and SWR's maximum total liability for any loss or damage arising out of or in relation to any Advertisement whether in 
contract, tort or otherwise shall not exceed the total amount of the charges for the relevant Advertisement actually paid by or on behalf of the 
Advertiser. 
27. In respect of Advertisements on the Website, SWR does not guarantee continuous, uninterrupted access by users of the Website but will use 
reasonable efforts to provide this. In addition, SWR will not be responsible for any failure or delay affecting the transmission of the Website and any 
Advertisements contained in them, in any manner where such failure or delay results from any act, omission, interruption, fault or other condition 
beyond the reasonable control of SWR. 
28. For the avoidance of doubt, nothing in these Terms will limit or exclude SWR's responsibility for death or personal injury resulting from its own 
negligence, fraud or any other liability that cannot be excluded. 
29. Nothing in these terms and conditions shall affect the statutory rights of an Advertiser who is a consumer. 

Liability of the Advertiser 
30. The Advertiser will fully reimburse SWR for all claims, losses, damages, or expenses arising as a result of any breach or failure to perform of any of 
these Terms and/or the use or publication of the Advertisement by SWR in accordance with these Terms. 

Rights 
31. SWR owns the copyright in all Advertisements written or designed by it or on its behalf. 
32. The Advertiser grants SWR the right (free of charge) to: 
(i) use such of the Advertiser's names, trade marks and/or logos as SWR may consider necessary for the purposes of publishing the Advertisements; 
(ii) reproduce the Advertisement in any media at any time from the date the Advertisement was last published in the Website for promotional purposes. 
For the avoidance of doubt, the content, layout and format of any Website will be subject to variation at SWR's sole discretion. 

Cancellation policy 
33. The Advertiser should refer to the relevant insertion order for the cancellation period. The Advertiser may cancel an Advertisement provided that 
notice in writing is received by SWR within the relevant cancellation period. In respect of Advertisements on the Website, the minimum notice period for 
cancellation by the Advertiser is 30 days unless agreed otherwise. Please send notice of your intention to cancel to the person who made your 
booking. Cancellation will only be effective on confirmation of receipt of your notice. 
34. If the Advertiser is insolvent or bankrupt or is otherwise in breach of these Terms, SWR may treat the order as cancelled. 

General 
35. A person who is not a party to these Terms has no rights to rely upon or enforce any of these Terms. 
36. If SWR fails or delays in exercising its rights or remedies provided by these Terms, it shall not be deemed to have waived that or any other right or 
remedy under these Terms. 
37. Nothing in these Terms shall be deemed to constitute a relationship of principal and agent, a partnership, joint-venture, or co-ownership. Neither 
party shall have the authority to act for, bind or otherwise create or assume any obligation on behalf of the other, and neither party shall hold itself out 
as having authority to do the same. 
38. These Terms and the documents referred to herein replace all previous agreements between the Advertiser and SWR, and are the entire 
agreement between the Advertiser and SWR in respect of the Advertisements. To the maximum extent permitted by law, other than as set out in these 
Terms, all warranties and representations, whether express or implied, are excluded. 
39. These Terms (and any non-contractual obligations arising in connection with them) shall be governed by Texas law and the courts of Harris County, 
Texas will have exclusive jurisdiction in relation to these Terms (and any non-contractual obligations arising in connection with them). 

Terms last updated: December 6, 2016 


